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WELCOME TO VEGANUARY! 

Launched in the UK in January
2014, Veganuary is a non-profit
organization that encourages
people to try vegan for January
and beyond. Veganuary is focused
on changing consumer behaviors
and attitudes, while providing all the
information and practical support
required to make the transition to
veganism as easy and as enjoyable
as possible through the month.
Since the campaign started, more
than 1.5 million people have
registered to try vegan, although
data suggests that ten times more
people actually participate and try
vegan in January each year.
Participants sign up at  
veganuary.com/en-us/try-vegan. 

They’re then supported to try vegan
through a series of emails, social
media content, membership of a
Facebook support group, and a
website full of helpful resources
like recipes, a starter kit, and meal
plans. 

Veganuary is more than a
pledge: We also support brands,
manufacturers and retailers to
expand their plant-based options.
Last year, thousands of businesses
took part in Veganuary, while more
than 825 new plant-based products
and menus were launched including
Pret’s Meatless Meatball Hot Wrap, 
Subway’s Tastes Like Chicken Sub, 
and Domino’s Chick-Ain’t pizza. 

ABOUT VEGANUARY

JOAQUIN PHOENIX,
ACTOR:
“If you look at the climate crisis or the violence 
of our food system and feel helpless, thinking 
‘I wish there was something I could do’–  
you can. Right now. Sign up to try vegan  
this January.” 

https://www.veganuary.com/en-us/try-vegan
https://veganuary.com
https://weareveganuary.sharepoint.com/:i:/s/ShareExternally/EQLHlvF1u-BFnKGvcGoKTE0Bd1eRQbOuIsv4DTgmXnejkg?e=LQCOI7
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VEGANUARY’S  
EYE-CATCHING ADS RAN  
ON PUBLIC TRANSPORT  
AND BILLBOARDS ACROSS  
GLASGOW DURING COP26
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A GROWING MOVEMENT 

OUR TOP 15 COUNTRIES

# COUNTRY

1 United Kingdom

2 United States

3 India

4 Germany

5 Argentina

6 Chile

7 Italy

8 Colombia

9 Mexico

10 Brazil

11 France

12 Switzerland

13 South Africa

14 Venezuela

15 Sweden
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Data from Kantar suggests that each year ten times more people actually participate 
and try vegan in January than register through the Veganuary website. That would mean 
more than five million people took part in the 2021 campaign year. 

CAMPAIGN YEAR
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THE 2021 CAMPAIGN IN NUMBERS 

 582,000 PARTICIPANTS  
More than 580,000 people from  

209 countries took part in 
Veganuary 2021 by signing-up 

to give vegan a try. Knowing that 
around 10 times as many people 

usually take part in Veganuary 
than officially sign-up through our 
website, that means over 5 million 

people gave vegan eating a go!

 93% LIKELY TO 
 TRY VEGAN AGAIN 

93% of those participants who 
aren’t committing to stay vegan 
after Veganuary said they were 
‘somewhat likely’, ‘very likely’ or 
‘extremely likely’ to try veganism 
again in the future, showing plant 

based demand remains on an 
upward trajectory

 98% WOULD RECOMMEND  
Veganuary is enjoyable.  

98% of participants surveyed in 
2020 said they would recommend 

Veganuary to others

 75% REDUCING 
 ANIMAL PRODUCTS 

75% of those not staying vegan  
are reducing by 50% or more

 50% SAW HEALTH 
 IMPROVEMENTS  

Half of the respondents saw some 
improvements to their overall 

health, including improvements 
to their energy levels, mood, skin 

appearance and body weight

 40% STAYING VEGAN  
40% of Veganuary participants 

plan to stay vegan

 46% SAID ANIMALS WERE  
 THEIR MAIN MOTIVATION  

 FOR SIGNING UP  
Reasons for taking part in 2021: 

46% Animals, 22% Health,  
21% Environment

 1500 MEDIA STORIES  
We were featured in mainstream 

media every single day during the 
main campaign period and many 
of the most renowned media in  
the world covered our stories,  

such as The Guardian and  
The Independent. 

Source: Veganuary 2021 Participant Survey
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THE GROWING VEGAN MARKET

 PLANT-BASED FOOD  
 MARKET SET 

 TO TOP $74 BILLION  
The plant-based food market  

is expected to grow at a CAGR  
of 11.9% from 2020 to 2027  

to reach $74.2 billion by 2027.
Source: Meticulous Research®

 GROCERY SALES OF  
 PLANT-BASED  

 PRODUCTS HAVE  
 GROWN 27% 

Sales of vegan foods that directly 
replace animal foods have 

skyrocketed in the past year to  
$7 billion, growing almost twice  

as fast as overall food sales.
Source: Spins

 MILK ALTERNATIVE SALES  
 MAKE UP 15% OF THE  

 ENTIRE CATEGORY 
Plant-based milks remains the 

largest animal-based alternative 
product category and reached 

sales of $2.5 billion in 2020.
Source: Spins

 57% OF US HOUSEHOLDS  
 PURCHASED PLANT-  

 BASED FOODS LAST YEAR  
Source: GFI & PBFA

 41% OF MILLENIALS  
 ENJOY TRYING NEW  

 PLANT-BASED FOODS  
 AND BEVERAGES AT  

 RESTAURANTS 
Restaurants can help meet this 

demand with more inventive 
preparations of vegetables, more  
plant-forward dishes, and more 

choice overall.

Source: Technomic

 4 IN 10 AMERICANS  
 HAVE TRIED  

 PLANT-BASED MEAT  
Veganuary helps brands boost 

public perception and reach 
new customer bases. Vegans 

make up a small percentage of 
the population, but they are part 
of a much wider group who are 
experimenting with meatless or 

low-meat diets.
Source: Gallup

 UNTAPPED VEGAN 
 SECTORS WORTH 

 $180 MILLION  
Including cheese, chilled desserts, 

fresh cream and yogurt drinks
Source: Kantar

https://drive.google.com/file/d/1S_ia0VogH1hyRFg_rVfk4E9IsKYz8m1m/view?usp=sharing
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WHO’S SUPPORTING VEGANUARY 2022

ERIC ADAMS,  
NEW YORK CITY MAYOR:

“No matter what your past habits or family 
traditions might have been, you always have 
the power to choose to eat healthier. You can 
incorporate foods that tie into your heritage 
while reinventing comfort food the way it was 
always intended: as healing for the mind, body, 
and soul. Try vegan this Veganuary!”

DANIELLA MONET, ACTOR 
AND SINGER:
“I recently became a mother. When I think of 
dairy, I can’t help but think of the mother cow 
and the relationship she’ll never have with her 
baby. We can put an end to this cruelty, and it 
starts with not buying dairy.”

MAYIM BIALIK, ACTOR:
“Do you have a sense that you’d like to switch 
to a healthier, cleaner, kinder diet, but need 
more information? Ask questions, try things, 
do research, and make decisions based on 
facts, but don’t discount your feelings either. 
Veganuary is a great place to start exploring!”

ALICIA SILVERSTONE, 
ACTOR:
“Despite all of our recycling, energy-saving, 
and water conservation (all of which are great), 
most people still don’t know that they can have 
the greatest impact on our precious Planet 
Earth by adopting a plant-based diet.”

WEIRD AL,  
SINGER-SONGWRITER:
“If you’ve been thinking about trying a vegan 
diet, and you love the month of January, 
then how on God’s green earth could you 
possibly resist a ridiculous portmanteau like 
‘Veganuary’?” 

EMILY DESCHANEL, 
ACTOR:
“Going vegan helps the environment, the 
animals, and your health. It’s a win win win! 
There’s really nothing to lose! I encourage 
everyone to try Veganuary this year.” 

https://weareveganuary.sharepoint.com/:i:/s/ShareExternally/EWikaA5QW3BFvVDf7C9E8VMBEP8nka6LZg98pQA2flUSMQ?e=TmglKM
https://weareveganuary.sharepoint.com/:i:/r/sites/CommunicationsandMarketing/Influencers/Celeb%20supporters/US%20Celebs/US%20CELEBS/WEIRD%20AL/WeirdAl%20Hi-Res_2.jpg?csf=1&web=1&e=CnARDJ
https://weareveganuary.sharepoint.com/:i:/r/sites/CommunicationsandMarketing/Influencers/Celeb%20supporters/US%20Celebs/US%20CELEBS/Daniella%20Monet/IMG_9508.JPEG?csf=1&web=1&e=2dvhJb
https://weareveganuary.sharepoint.com/:i:/r/sites/CommunicationsandMarketing/Influencers/Celeb%20supporters/US%20Celebs/US%20CELEBS/ALICIA%20SILVERSTONE/Alicia%20Silverstone%20Headshot%20(1).jpg?csf=1&web=1&e=wxo6Nj
https://weareveganuary.sharepoint.com/:i:/r/sites/CommunicationsandMarketing/Influencers/Celeb%20supporters/US%20Celebs/US%20CELEBS/MAYIM%20BIALIK/Credit%20to%20Dove%20Shore%202.tif?csf=1&web=1&e=PtPy84
https://weareveganuary.sharepoint.com/:i:/s/ShareExternally/EW9-iYNW5TtCm3VyWTYlSXcBFi_h5P4qLdKyhB7A8iGOXA?e=50PjmX
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KEY 2022 CAMPAIGN HIGHLIGHTS

WHO WILL PARTICIPATE? 

We expect over 600,000 people 
from across the world to take part.

HOW DOES VEGANUARY 
SUPPORT PLEDGE 
PARTICIPANTS? 

Veganuary helps people learn how 
to go vegan. We do this by providing 
support through a structured 
1-month pledge.
All pledge participants get a free 
celebrity e-cookook and the Official 
Veganuary Starter Kit as well as daily 
recipes, nutrition, meal plans, tips 
on eating out and ongoing support 
through a 31-day email series during 
their pledge month.
We have a great Facebook group 
with a supportive community full 

of people making the transition at 
the same time, or who have already 
done Veganuary in previous years.
We work hard to ensure that 
there are as many retailer special 
offers as possible that Veganuary 
participants can take advantage  
of. We love a bargain!
And most importantly, the pledge 
and all our support is totally free.  
All you need is an internet 
connection.

WHEN DOES THE VEGANUARY 
2022 CAMPAIGN LAUNCH?

The campaign launches on 8th 
December 2021.
Between the launch and the end of 
January we’ll be releasing exciting 
new content through our website 
and social media channels, as well 

as issuing press releases, to show 
who’s supporting our campaign 
this year and all of the exciting 
new products and menus being 
launched for Veganuary.
The highlight of our 2022 campaign 
will be Veganuary’s first animated 
ad! Featuring a loveable legend 
bound to make a big impression, 
the ad will highlight how easy 
and delicious cutting your carbon 
footprint can be with the help of 
Veganuary.
Another exciting development for 
2022 is our continued international 
expansion. We’re launching a 
new campaign in India to amplify 
the work we have been doing 
there with partner organizations 
over the past few years. Our US 
office is introducing a new pledge 
series aimed at engaging the Latin 

American community with content 
in Spanish. And of course, we 
will also be partnering with like-
minded NGOs... the rest as currently 
is in this version, We will also be 
partnering with like-minded NGOs 
around the world to enable everyone 
to try vegan in January with our 
support. 
Catastrophic climate breakdown 
and global pandemics could not 
be more serious, but they are not 
inevitable. If we all act now, the 
future can be better. So, we’re 
going into 2022 with positivity and 
a determination to do all we can to 
protect our planet, its wild spaces 
and the health and wellbeing of all 
its inhabitants. To do that, we must 
change our diets. Veganuary exists 
to help make this change as easy 
as possible.

http://www.veganuary.com/register
https://www.veganuary.com/en-us/try-vegan


HOW TO 
CONTACT US
We’ll be issuing regular news releases 
throughout December and January. To be 
added to our press list please email your 
details to: usmedia@veganuary.com.

For urgent press enquiries please ring 
213-814-8645.

You are welcome to use our brand assets 
when writing about Veganuary, provided 
that you follow our brand guidelines.  
Both are available here.

All of the celebrity photos in this press 
pack can be downloaded directly, just 
click on the photo.

General images to illustrate a Veganuary 
story can be downloaded here.

mailto:media%40veganuary.com?subject=Contact%20Us
https://drive.google.com/open?id=12W7AArtSSx8bI8ok5eCrFObM3fGtid3-
mailto:usmedia%40veganuary.com?subject=Contact%20Us
https://weareveganuary.sharepoint.com/:f:/s/ShareExternally/EisRDYcK2uJIqi7FbpiBZn8B1tT993HLBz3Q04h118Z3dg?e=HPVjJU
https://weareveganuary.sharepoint.com/:f:/s/ShareExternally/Eg3hWEuL24hPgWTaTlZYZAoBY4F5y2uGwAcJA-kjpZYSog?e=jm4brn

